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WE HAVE A BIG AMBITION FOR 

CONFECTIONS IN IRELAND…



S

DOUBLE THE RAINBOW
FROM €3.5M NSV IN 2016 TO €7M IN 2021



DOUBLE THE RAINBOW AMBITION SUMMARY

DOUBLE the Confections RAINBOW by 2021
Driving +13% CAGR Growth to Deliver:

€7M

NSV

8th

Biggest Total 
Confectionery 

Brand

+9%

Penetration

10%

Market Share



SS 5 COLOURS TO UNLEASH THE RAINBOW IN 2017 (YR1)
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SS SKITTLES EBA TO HELP US TRANSFORM ENGAGEMENT
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S
S Skittles EBA The Big Idea

In Ireland, summer isn’t exactly summer but Irish people 
make the most of it flaws and all. Let’s own that Irish 

summer: By turning summer rain into Skittles. 

Let’s turn something dull and glum into something daft and 
happy. Scattered showers of Skittles. Unexpected 

downpours of Skittles!



S
S Skittles Summer Rain EBA



360

TV

Nationwide Competition 

Disruptive In Store Massive Outdoor

Weather Sponsorship 

& Sampling
Social & Digital

MASSIVE Skittles 360 EBA to OWN the Irish Summer



S
S Nationwide Downpours of Outdoor Advertising



S
S Nationwide Downpours of Outdoor Advertising



S
S Nationwide Downpours of Outdoor Advertising



Weather Sponsorship Spreads to all Consumers

Sponsorship of 
Spin 103.8 FM 
Radio “5 Word 

Weather” 
Forecast

Skittles stings 
played every 

hour, every day, 
for 3.5 months

Reach 48.6% of 
Irish population
Frequency 61.1

Sponsorship 
included 
Sampling 
Activation

(see next slide)



Spin 103.8 shower Skittles all around the Country



Outbursts of Skittles Rain swept across Social Media



Skittles Summer Rain Competition Whipped up a Storm

Week 1 Competition Video Week 2 Competition Video Week 3 Competition Video

Week 4 Competition Video Week 5 Competition Video Week 6 Competition Video Week 7 Competition Video Week 8 Competition Video



Skittles Summer Rain Competition Whipped up a Storm



Skittles Summer Rain Competition Whipped up a Storm



Skittles Summer Rain Snapchat Lens - Longest Day of the Year



SOCIAL MEDIA RESULTS SO FAR….

REACH OF 1.28 MILLION PEOPLE 7.43 TIMES

TOTAL IMPRESSIONS 9.56 MILLION

330,000 VIDEO VIEWS

6,975 COMPETITION ENTRIES



OVERALL SKITTLES CAMPAIGN WILL 

REACH 90% IRISH PEOPLE 17 TIMES!



Retailer Trade Engagement Boxes



Retailer Engagement – Head Office Takeovers



Retailer Engagement – Head Office Takeovers



SuperValu Best in Class In Store Execution



SuperValu Best in Class In Store Execution

It’s Raining 
Skittles



SuperValu Best in Class In Store Execution



Dunnes Stores Best in Class In Store Execution



Dunnes Stores Best in Class In Store Execution



BWG Best In Class In Store Execution



BWG Value Centre Best In Class Execution



Primeline Best In Class In Store Execution



Tesco Summer Event In store Wed 14th of June

Summer Event Mod Takeover

Prepack Displays

FOS Displays in top 5 stores

Experiential Ice-Cream Pop Up in 
top 5 stores

25th June - Clarehall
24th June - Maynooth Extra
29th June - Naas Extra
30th June - Gorey Extra
1st July - Dundrum

IMAGES TO FOLLOW



ASSOCIATE ENAGEMENT



Skittles EBA - Associate Teaser Competition

GUESS THE ASSOCIATE CAUGHT IN THE SKITTLES SHOWER?



Skittles EBA – Associate Gifts & Town Hall 



Skittles EBA – Weather Forecast Competition



CAMPAIGN RESULTS SO FAR…

- Skittles EBA delivers +179% NSV growth!!
- This brings Skittles from decline to +8% NSV growth YTD
- Skittles YEE now at +10.5% NSV, highest growth rate in 3 years!
- More campaign metrics to follow (share, pen etc.)




